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1 1 coca-cola us beverages  65,324  -3%

2 2 microsoft us computer software  58,709  3%

3 3 Ibm us computer services  57,091  2%

4 4 ge us diversified  51,569  5%

5 6 nokia finland consumer electronics  33,696  12%

6 7 toyota
 

Japan automotive  32,070  15%

7 5 Intel us computer hardware  30,954  -4%

8 9 mcdonald’s us restaurants  29,398  7%

9 8 disney us media  29,210  5%

10 10 mercedes germany automotive  23,568  8%

11 11 citi us financial services  23,443  9%

12 13
hewlett- 
packard

us computer hardware  22,197  9%

13 15 bmw germany automotive  21,612  10%

14 12 marlboro us tobacco  21,283  0%

15 14
american  
express

us financial services  20,827  6%

16 16 gillette us personal care  20,415  4%

17 17
louis  
vuitton

france luxury  20,321  15%

18 18 cisco us computer services  19,099  9%

19 19 honda Japan automotive  17,998  6%

20 24 google us Internet services  17,837  44%
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21 20 samsung
republic of 
korea

consumer electronics  16,853  4%

22 21
merrill  
lynch

us financial services  14,343  10%

23 28 hsbc uk financial services  13,563  17%

24 23 nescafé switzerland beverages  12,950  4%

25 26 sony Japan consumer electronics  12,907  10%

26 22 pepsi us beverages  12,888  2%

27 29 oracle us computer software  12,448  9%

28 32 ups us transportation  12,013  12%

29 31 nike us sporting goods  12,004  10%

30 27 budweiser ® us alcohol  11,652  0%

31 25 dell us computer hardware  11,554  -6%

32 33 Jpmorgan us financial services  11,433  12%

33 39 apple us computer hardware  11,037  21%

34 34 sap germany computer software  10,850  8%

35 37
goldman  
sachs

us financial services  10,663  11%

36 35 canon Japan computer hardware  10,581  6%

37 36
morgan  
stanley

us financial services  10,340  6%

38 41 Ikea sweden home furnishings  10,087  15%

39 42 ubs switzerland financial services  9,838  13%

40 40 kellogg’s us food   9,341  6%
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41 30 ford us automotive  8,982  -19%

42 48 philips netherlands diversified  7,741  15%

43 44 siemens germany diversified  7,737  -1%

44 51 nintendo Japan consumer electronics  7,730  18%

45 45
harley- 
davidson

us automotive  7,718  0%

46 46 gucci Italy luxury  7,697  8%

47 new aIg us financial services  7,490   new

48 47 ebay us Internet services  7,456 10%

49 new axa france financial services  7,327   new

50 49 accenture us computer services  7,296  8%

51 53 l’oréal france personal care  7,045  10%

52 50 mtv us media  6,907  4%

53 54 heinz us food  6,544  5%

54 56 volkswagen germany automotive  6,511  8%

55 55 yahoo! us Internet services  6,067  0%

56 57 xerox us computer hardware  6,050  2%

57 58 colgate us personal care  6,025  7%

58 61 chanel france luxury  5,830  13%

59 59 wrigley us food  5,777  6%

60 60 kfc ® us restaurants  5,682  6%
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61 52 gap us apparel  5,481  -15%

62 65 amazon.com us Internet services  5,411  15%

63 63 nestlé switzerland food  5,314  8%

64 73 Zara spain apparel  5,165  22%

65 62 avon us personal care  5,103  1%

66 68 caterpillar us diversified  5,059  10%

67 67 danone france food  5,019  8%

68 74 audi germany automotive  4,866  17%

69 71 adidas germany sporting goods  4,767  11%

70 64 kleenex us personal care  4,600  -5%

71 72 rolex switzerland luxury  4,589  8%

72 75 hyundai
republic of 
korea

automotive  4,453  9%

73 81 hermès france luxury  4,255  10%

74 66 pizza hut us restaurants  4,254  -9%

75 80 porsche germany automotive  4,235  8%

76 78 reuters uk media  4,197  6%

77 69 motorola us consumer electronics  4,149  -9%

78 77 panasonic Japan consumer electronics  4,135  4%

79 82 tiffany & co. us luxury  4,003  5%

80 new allianz germany financial services  3,957   new
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81 85 Ing netherlands financial services  3,880  12%

82 70 kodak us consumer electronics  3,874  -12%

83 86 cartier france luxury  3,852  15%

84 76 bp uk energy  3,794  -5%

85 87
moët &  
chandon

france alcohol  3,739  15%

86 79 kraft us food  3,732  -5%

87 83 hennessy france alcohol  3,638  2%

88 91 starbucks us restaurants  3,631  17%

89 84 duracell us consumer electronics  3,605  1%

90 88
Johnson  
& Johnson

us personal care  3,445  8%

91 93 smirnoff uk alcohol  3,379  11%

92 92 lexus Japan automotive  3,354  9%

93 89 shell netherlands energy  3,331  5%

94 96 prada Italy luxury  3,287  14%

95 98 burberry uk luxury  3,221  16%

96 99 nivea germany personal care  3,116  16%

97 94 lg
republic of 
korea

consumer electronics  3,100  3%

98 90 nissan Japan automotive  3,072  -1%

99 new polo rl us luxury  3,046   new

100 new hertz us automotive  3,026   new




